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2024 Brisbane Cat & Dog Lovers Festival







attended the 
Festival for 

the first time 
in 2022

of visitors 
purchased

a product or 
service at 
the Festival

of visitors said they 
will purchase

products & services they 
discovered at the Festival 

after the event

of visitors 
own a cat

of visitors 
own 2 cats

of visitors own 3 
or more cats

of visitors to the Cat 
Lovers Show also live 

with a dog

y e a r s

Thousands of visitors attend to make decisions on the brands 
they want to feed, reward and enrich their cat, so we deliver 
long-term, lucrative clients often for the life of their kitty i.e. 15+ 
years.

https://www.flickr.com/photos/dogloversshow/albums
https://www.flickr.com/photos/dogloversshow/albums


Average dollars spent
with Exhibitors at the show
*more than 20% spent over $200

hours average time 
spent at the show

Total reach for PR campaign
*the approximate total audience across 

all editorial and social media coverage

of Exhibitors said that 
the ‘Quality’ of visitors 
was either ‘Excellent’ 

or ‘Very Good’

worth of purchases were 
made on the show floor at 

the 2023 event

Unique Users per year

53% of audience aged

female skew

of visitors are 
looking to 

welcome a cat 
into their 

home in the
next 6 months

of visitors 
welcomed a 
cat into their 

home less 
than 12 

months ago

of visitors sourced 
their cat from a 

registered breeder

of visitors sourced 
their cat via an 

adoption group or 
rescue shelter

WEBSITE

USER

STATS

*Click social media icons to visit our 
Cat Lovers Festival Facebook, 
Instagram & YouTube pages.
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https://catloversfestival.com.au/melbourne/wp-content/uploads/sites/2/2022/08/Cat-Lovers-Show-2022-PR-Report_compressed-1.pdf
https://www.youtube.com/watch?v=SAkg1LBDH7E
https://youtu.be/rjIi7GgxyQ8?feature=shared
https://catloversfestival.com.au/sydney/wp-content/uploads/2023/11/CLF-DLF-Sydney-2023-PR-Report.pdf
https://www.youtube.com/%40catloversfestival
https://www.instagram.com/catloversfestival/
https://www.facebook.com/catloversfestival/
https://www.tiktok.com/@catloversfestival


The show of the year.It has somethingfor everyone and more.–Carol, Melbourne

https://www.flickr.com/photos/dogloversshow/albums
https://catloversfestival.com.au/sydney/wp-content/uploads/2023/11/CLF-DLF-Sydney-2023-PR-Report.pdf
https://www.youtube.com/watch?v=rjIi7GgxyQ8
https://www.flickr.com/photos/dogloversshow/albums
https://www.flickr.com/photos/dogloversshow/albums
https://www.flickr.com/photos/dogloversshow/albums


Social Media Followers
*100% organic and engaged audience – we 

don’t buy fake followers

Newsletter subscribers
*Consists of all previous visitors since 2018, 
Door Prize Entrants and subscribers to our 

VIP Loyalty Program nationally.

Lead records generated by 
Exhibitors at 2023 Shows

*Average number of leads 
captured per Exhibitor: 1,160

Unique Users per year

53%ofaudienceaged

femaleskew

DIGITAL
STATS
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*Click social media icons above to 
visit our Instagram, Facebook, Tiktok

&  Youtube pages.

https://www.instagram.com/catloversfestival/
https://www.facebook.com/catloversfestival/
https://www.youtube.com/%40catloversfestival
https://www.tiktok.com/@catloversfestival


30.4 million pets across Australia
(69% of households, up from 61% only 2 years ago).

Over 1 million additional cats were welcomed into households 
since 2019 with a quarter (24%) of all cats in Australia acquired 
during the pandemic. Almost half were given freely, and 
companionship and rescue were the top reasons for getting a cat.

• The typical pet cat is now likely to be under 6 years of age, acquired 
through an animal shelter or via friends/family.

• Around one in two cats (48%) continue to be obtained
for free, while the other half had costed an average of $372.

• On average, pet owners are spending $2,100 per cat and 
$3,200 per dog each year primarily on food, veterinary 
services and healthcare products.

• Cat owners have spent $10.2 billion in the last year while dog 
owners have spent $20.5 billion.

30% of Australian households own a cat and 47% own a dog.

• Estimated 4.9 million pet cats in Australia and 6.4 million dogs.

• Around 50,000 Australians are employed in the pet industry.

7.3 million households would like to add a pet to their family, including
85% of existing pet owners and 43% of non-owners and the Cat Lovers
Festival actively targets these audiences.

Source: AMAU008-Pet-Ownership22-Report_v1.6_WEB.pdf (animalmedicinesaustralia.org.au)

https://animalmedicinesaustralia.org.au/wp-content/uploads/2022/11/AMAU008-Pet-Ownership22-Report_v1.6_WEB.pdf
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https://catloversfestival.com.au/brisbane/contact-us/
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Average dollars spent 
with Exhibitors atthe

Festival
*around 20% spent over $200

Totalnumber of Exhibitors
*2023 Sydney & Melbourne 
Dog Lovers Shows including

Breed Clubs and Adoption shelters

*Please note: the data aboverepresents the average age
of peoplethat responded to the 2023 Post-Festival 

Sydney and Melbourne Surveys.

ofvisitors 
attended the 
Showsforthe 

firsttime

ofvisitors 
purchased a 

product orservice 
atthe Festival

ofvisitorswillpurchase 
products& servicesthey 

discoveredat the Festival 
after theevent

28,248 

AGE

GENDER

26,704 

Hours average 
time spent at 

the show

17,390

*Click social media icons to visit our
Cat Lovers Festival Facebook, 
Instagram & YouTube pages.
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https://www.youtube.com/@TheDogLoversFestival
https://www.instagram.com/thedogloversfestival/
https://www.facebook.com/thedogloversfestival
https://www.tiktok.com/@thedogloversfestival


ofvisitors 
ownadog

ofvisitors 
own2dogs

ofvisitors 
own 3+dogs

ofvisitors 
welcomed a
doginto their

homes less
than12 

monthsagoofvisitors tothe Dog
LoversFestival alsolive

withacat

worthof purchaseswere 
madeontheshow floor of

each2023event
Over $8m is projected in total across

the next Sydney & Melbourne Festivals

averageleadsgenerated by
Exhibitorsviaofficial data 

capturetechnology, withsome
businesses collectingover7,000

leads
Pleasenote:Thestatsabovearetheaverage resultscombinedfromthe2023Sydney&MelbourneDogLoversShow.

ofvisitors 
arelooking to
welcomea dog 
intotheir home

inthe next 6
months

49%
ofvisitorssourced 

theirdogfrom a 
registeredbreeder

29%
ofvisitorssourced 

theirdogviaan 
adoptiongroup or

rescueshelter

of Exhibitorssaidthat the
‘Quality’ of visitors was 

either‘Excellent’ or ‘Very 
Good’

y e a r s

Thousandsof visitors attend to make decisions on the brands they want to
feed, reward and enrich their dog, so we deliver long-term, lucrative clients
often forthelife of theirdogi.e. 15+years







https://www.youtube.com/watch?v=tl0Jqra1Dlg
https://www.youtube.com/watch?v=zJhkpeihXus
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We had a fur-nomenal time at the Cat Lovers Show
and loved the opportunity to meet our customers
face to face and share pawsonal conversations 
with them about our products and of course, all
things cat-related!
– Fiona fromRufus &Co

The 2022 Cat Lovers Show well exceeded our
expectations,with an amazingteam who
supported each exhibitor and visitor for the
event. They supportsmall business just like ours
here at Cat Cottage Creations and have opened
up opportunitiesfor us that wouldn't have been
possible alone.
We are beyond excited to return next year,
and what is to come for this event!
– EllisfromCatCottages

Another wonderfully successful and fun 
weekend for Melbourne cat lovers. Alkala 
Bengals will see you all again next year!

The professionalismof the staff was first class, the
information supplied was timely and what we needed
as an exhibitor. The visitor numbers were very
positive. Great event.
– IanfromSilver PetPrints

It was amazing, the guest speakers were so
engaging and informative. I loved that it was
both pure breeds and the rescues were
present as it is for all cat lovers.
– PaulafromBendigo

Packedwith great stalls and products, definitely a
mustgo for new or existing cat owners.
– Jessica fromGeelong

Absolutely loved the Cat Lovers Show and would
totally recommend any cat lover to attend this
fabulous day out.

–KatefromAlkala BengalsAustralia –ColleenfromMelbourne
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https://dogloversfestival.com.au/festival-stand-request/
https://catloversfestival.com.au/melbourne/
https://catloversfestival.com.au/sydney/
https://catloversfestival.com.au/sydney/booth-sponsorship-enquiries/
https://catloversfestival.com.au/sydney/booth-sponsorship-enquiries/
https://catloversfestival.com.au/melbourne/booth-sponsorship-enquiries/
https://catloversfestival.com.au/melbourne/booth-sponsorship-enquiries/
https://dogloversfestival.com.au/sydney/book-a-stand/
https://dogloversfestival.com.au/sydney/book-a-stand/
https://dogloversfestival.com.au/melbourne/
https://dogloversfestival.com.au/sydney/
https://dogloversfestival.com.au/melbourne/book-a-stand/
https://dogloversfestival.com.au/melbourne/book-a-stand/




mailto:jason.h@petprojects.com.au
mailto:phoebe.m@petprojects.com.au
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