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Visitor Insights

visitors attended the 2023

Sydney Cat Lovers Festival
*Excludes kids under 5 & Exhibitor staff

67%

of visitors stated that their
primary reason for attending was
'to buy products & services for
their cat in the Expo’ - which
ranked higher than all other
reasons to attend, proving our
audience is coming to see,
compare and BUY!

76%

of visitors purchased products
& sservices on-site at the event
with over 79% stating that they
will buy from Exhibitors after
the event.

Over

83%

of visitors stated that the
show either met or exceeded
their expectations and will
return next year, with almost
half saying they will be telling
all their cat loving friends
to go too!

23%

of visitors also live with a
dog and over 45% would
attend the Dog Lovers
Festival if weran it at the
same time again next year.

Over

20%

of visitors attended the
Dog Lovers Festival next
door, demonstrating
many of our cat visitors
also love dogs.

86%

of visitors spent over
5 hours at the festival
and nearly 20% spent

the entire day at the event.
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Reasons for Attending the Festival

To research the right cat and to make sure it is well suited

To hear from a specific presenter

To meet other cat lovers

To visit the Adoption Zone

To experience the Breed Showcase

To hear educational talks on Main Stage

To interact with lots of cats including in the Pat-A-Cat zone

To buy products & services for your cat in the Expo

%

The number one reason visitors
attended the Festival was to buy
products and services for their
cat!




Shopping Trends

Places where visitors buy products/services for your cat

Foodworks
Local grocery store

. S
Costeo woolworths (g)

My Pet Warehouse
ALDI

Other

PETStock

Coles

Pet Circle (online)
Woolworths

Petbarn

%




DIGITAL
STATS

10 4, 41 8 + 51% of audience aged

Unique Users per year Female skew

The Sydney Cat Lovers
Festival is the ultimate
day out for cat lovers.
If you own cats, want to
own cats, or just love
cats, it's the best place
to find out everything
thereis to know about
them.

Glenys from Mittagong


https://www.instagram.com/thedogloversfestival/
https://www.facebook.com/thedogloversfestival

Festival Footage and Images

I would highly recommend
this cat lovers delight to
anyone who adores cats, has a
general interest or is even just
alittle curious. There is
something for all ages and the
atmosphere is fantastic. We
travelled as a family from
Newcastle on the trains and it
was a great day out with ease
of access to train shuttles and
no concerns if the weather
turned as all exhibits are

under cover.

Festival Highlight Video (B2B) Festival Highlight Video Day 1(B2C)

Kirsten from Charlestown

hundreds of high-quality
images from the 2023 Sydney Cat
Lovers Festival and our previous
Cat Lovers Shows

Festival Highlight Video Day 2 (B2C)



https://www.youtube.com/watch?v=rjIi7GgxyQ8
https://www.youtube.com/watch?v=c35eceO2wqo
https://www.youtube.com/watch?v=UssIPoUyl8Q
https://www.flickr.com/photos/dogloversshow/albums/72177720311112988

PR Highlights

toview the Tide PR report



https://catloversfestival.com.au/wp-content/uploads/2023/11/CLF-DLF-Sydney-2023-PR-Report.pdf

The Marketing Campaign

The marketing campaign for the Sydney Cat Lovers Festival was developed
with one sole focus: to inspire tens of thousands of passionate cat owners
and soon to be cat owners to attend the Festival.

We create an extensive marketing mix across a vast array of media
platforms that enables us to reach, communicate and inspire our relevant
audiences to attend.

It's all about attracting a targeted, passionate and high spending audience
with a focus on households that are actively looking for their next cat or have
just welcomed a new cat - new owners that are yet to decide on the
products & services they wants for their beloved cat.




The Marketing Campaign

Radio

The campaign implemented 10 and 30 second adverts, live reads by on-air talent
and traffic report sponsorships during the peak breakfast and morning, afternoon
drive time slots on NOVA, KISS, SMOOTH, WSFM etc from around 12th to 26th
August. We reached approximately 200,000 listeners at least once and 60,000 at
least 3 times across the radio stations above and our saturation campaign was
supported with large scale outdoor advertising campaign on major arterials

throughout metro Sydney.

Click to play the
30 second radio ad

to the range
of livereads

I've always been jealous of
Melbourne having their Cat
Lovers Show, so was
beyond excited when
Sydney announced the
first festival. It was fun
seeing so many fellow cat
lovers and seeing
everyone so excited
getting so many free
samples.

Nhi from Chester Hill



https://www.dropbox.com/scl/fo/kommswiaprntzq7b1iapl/h?rlkey=akoegueqfxg2kt1qt3ria1mme&dl=0
https://www.dropbox.com/scl/fo/kommswiaprntzq7b1iapl/h?rlkey=akoegueqfxg2kt1qt3ria1mme&dl=0

The Marketing Campaign

Outdoor Advertising

The massive outdoor campaign also featured 20+ Smartframe street furniture signs, 14 large format digital
screens and 1large format static on major arterials across Sydney from Monday 31st July to Sunday 27th
August.

Smartframe Locations

Central Station Sydney x 3
Central Station Haymarket x 4
Strathfield Station

Marin Place Station
Chatswood Station

Circular Quay Station x 2
Bondi Station Bus Interchange x 4
Parramatta Station

Redfern Station

Town Hall Station x 3

North Sydney Station
Wynyard Station x 2

North Sydney Station x 2




The Marketing Campaign

Billboards - Digital Billboard - Static
Kitchener Street Overpass on Burnt Bridge Creek - Balgowlah “® Corner Norton St & Marion St
Boundary St - Roseville
M4 Motorway Overpass - Sydney Olympic Park
General Holmes Drive - Airport bound - Mascot
T1 Exit Spectacular - Mascot
Sydney Domestic Airport Entry Supersite - Mascot
Epping Rd Overpass - Macquarie Park
Parramatta Rd - Inner West Overpass - Lewisham
Old Windsor Rd Overpass - Bella Vista
Corner Mona Vale Rd & Pacific Hwy - Pymble
Woodville Rd Overpass - Granville
King Georges Rd Overpass - Wiley Park x 2
Anzac Pde Overpass - Marouba
General Holmes Drive - M5 Mwy Junction - Mascot

Approximate Total Reach: 1,235,000

Approximate Frequency: 4 x per viewer
(the average of times a person would see the campaign creative)



https://www.dropbox.com/scl/fo/rsu3s7hzsfy6c194gt8qq/h?rlkey=2zpo7vfrcue52faeznfjvqtxb&dl=0

The Marketing Campaign

TV View TVC’s Below:

An extensive campaign was featured across 7plus and 7Bravo with all
the creative versions carrying your brand.

Approximately 465,000 Impressions were delivered across the
Sydney greater metro area for the Sydney Cat Lovers Festival.

Breakdown of impression delivery

Mobile/Tablet: 12.3%
CTV:78.1% (Catch-up TV)
Web/Desktop: 9.6%



https://www.youtube.com/watch?v=fC5yuTTYUOY
https://www.youtube.com/watch?v=B0hg1aY05b0

The Marketing Campaign

Door Prize Entry Stats

Over 2,562 people entered the official door prize during the
Sydney Cat Lovers Festival providing great exposure
for all our prize suppliers.




Breakdown of Digital Campaign

Social Media

Paid Social Media Advertising across Facebook and Instagram:
Impressions: 2,476,196 Link clicks: 26,515

Paid advertising across YouTube:
Impressions: 216,790

Paid advertising across Google text Ads:
Impressions: 71,170

Near (paid advertising with the Near In-App platform)
Impressions: 177,753

Apps included:
$ News.com.au
The Guardian
Dog - Puppy and Dog Training
Clio: Dog Cat Pet Care Tracker
Cat Training
LISTNR



https://www.dropbox.com/scl/fo/21p9lrjjynju9zjx5fjft/h?rlkey=cm9s0hhvlkqswhzj0rdqgp564&dl=0

Breakdown of Email Marketing

We ran a comprehensive eDM campaign that went to
all the 2023 advanced ticket buyers and our NSW based VIP
loyalty members.

Following are the results from our Sydney campaign:

Emails sent: 45,801
Unique opens: 21,773
Openrate: 47.54%

to view all the emails that were sent
to promote the Sydney Cat Lovers Festival before,
during and after the event.

Best festival I've been to! Absolutely
loved the freebies and enjoyed every
stall - can't wait for next year!

Candice from Mascot



https://www.dropbox.com/sh/j7vuetmfed5nn10/AACIlqQf2soRaoiTo5IahY77a/ENEWS%20-%20PNG%20FILES?dl=0&subfolder_nav_tracking=1

Festival Guide

15,000 Festival Guides were distributed to visitors upon entry to the Sydney Cat Lovers Festival. The Guides
is used as a tool for visitors to plan their day at the event and used for many months afterwards as a valuable

reference for Cat products and services. Exhibitors can book an advert in the Guide at highly cost-effective
rates but spots are limited and do sell out so book early!



https://catloversfestival.com.au/wp-content/uploads/2023/12/21828-CLF-SYD23-Digital-Guide-A5-FA6_LR.pdf

2023 Sydney Exhibitors, Breeders and

Adoption Groups

Aberlady Ragdoll
Affinity Ragdoll
ALCATRAZ CAT
ENCLOSURES
Amazing Burmese,
Siamese, Oriental,
Foreign White
Animal Ark Rescue
Australia

Antinol

Aussie Cat Lady
Australian National
Cats Association
Bajimbi Burmese,
Siamese, Oriental

BamboozId

Banaco Ragdoll

Belantine British
Shorthair
Breeders Choice
Bushkenheim

Norwegian Forest

Captain Meow
Munchkin, Napoleon,
American Curl

CAT FOREST

Cat Harness Australia
Cat Protection Society
of NSW

Catmagic & Magicat
Maine Coon &
Siberian

CATMATE

Catnets

catz finefood

Chiyuki British
Shorthair, Chinchilla,
Napoleon

Chokyo pet
Craigdolls Ragdoll
Crownjems Persian
DCH Animal Adoptions
Dog By Dr Lisa - CAT

Doklao Korat

El'Sprite - Tonkinese
El'Sprite - Toyger
Ezi-LockOdour

Feline Natural

Fit 'n' Fun Cat Wheel
Flow

Freezy Paws
Superpremium Freeze
Dried Treats

Furry Munchkins Pet
Photography

Furrytail British
Shorthair

Get Catty!
GranataPet & PetFood
Supply

Happy Kitty Trading
HEY LOVE PET DETOX
Hills Cat Rescue
Hunter Animal Rescue
Hunter Valley Animal
Facility & Rehoming

Centre

INABA

Jazzdivine Norwegian
Forest Cat

KatiKDolls Ragdoll
KAZOO

Kdolls Ragdoll

Kirei Ragdoll

Leafy Paw

LICKIMAT
LitterLocker /
Furmates

Little Brits British
Shorthair

LIZ CUDDLING PETS /
PAW & FINE PTY LTD
MAGICAL CAT TEASER
Me n Mytail Devon
Rex

Meowlody Exotic
Shorthair

MICHUPET

Moonglow Australia

Nareira Somali and
Abyssinian
National Breast
Cancer Foundation
NexGard Spectra
NSW Cat Fanciers
Association

Patch & Purr Pet
Cremation
Paw&Tidy
PAWZUP / FIZZION
PET NOW - KOJIMA,
PETS BUDDY, PETPURE
PET PLANET
Petcover - Pet
Insurance
PETITUDE FREEZE
DRIED TREATS
PETKIT

PETSO

Petstock

PRYDE PETS

Pure Life Pet Nutrition
Purrz

QINGDAO COLORFUL
PRINTING

Refuresh

RSPCA NSW Keeping
Cats at Home

Rufus & Coco Wee
Kitty

SAFE Rehoming
SASH - Small Animal
Specialist Hospital
Somerset British
Shorthair
Sparkle*Liscious
Supermarcat

Sydney Dogs & Cats
Home

TALENTAIL AUSTRALIA
The Cat Sanctuary
Tofu Cat Litter

Australia

Trouble & Trix

Wei’s creations
WHISKAS®

WILD ABOUT
ANIMALS

Wild Valley Bengal
Wine Selectors
World League for
Protection of Animals

ZIWI PEAK




A big thanks to all our Sponsors & Partners
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